
Dear Hiring Coordinator, 

	 I understand that there is a position available at your company and I may be the 
candidate you are looking for! I am enthusiastic about what I do and very ready to broaden my 
experience within your organization. I have 12 years of professional design experience under my 
belt that are definitely beneficial to this role.  
	 My biggest strengths at work are my close attention to detail, organization, creativity, and 
passion. I have a very strong desire to produce the highest quality result per the client’s request. I 
am extremely easy to share a work environment with and enjoy collaborating with other designers; 
I strive to make people happy and bring a positive attitude to the workplace, even in this new, 
digital world. Please see my enclosed resume and samples to see some of my work. If you would 
like to view more you can visit my website, www.purrydesign.com or contact me to set up a time to 
chat. I look forward to hearing back from you and getting started on our journey together!

 
Sincerely, 
 
Katie Bryson

						    

									                 
									                	   

										          Enclosure

www.purrydesign.com 
kp@purrydesign.com
732.239.9516

December 18, 2022KATIE BRYSON



	 Bachelor of Science, Major in Graphic Design 
	 Towson University, Towson MD, May 2012

	 Gannett Design Studio, Remote Designer/Page Editor 
	 Brick, NJ, July 2019 – November 2022 
		  Creates layouts for non-daily papers and magazines 
		  Makes any necessary edits to headlines and captions 
		  Maintains guides for design preferences of each site

	 Shore Pole Fitness, Instructor 
	 Long Branch, NJ, July 2018 – Present 
		  Welcomes new students, teaches fundamentals 
		  Provides non-judgemental, welcoming environment 
		  Helps existing students reach their fitness goals

	 McGinnis Printing, Graphic Designer/Customer Service 
	 Red Bank, NJ, October 2017 – April 2019 
		  Produced designs in retail environment 
		  Provided customer service via all outlets 
		  Prepared files for printing and mail merge

	 Asbury Park Design Studio, Designer 3 
	 Neptune, NJ, October 2012 – June 2017 
		  Designed newspaper covers and inside pages 
		  Conceptualized and carried out special sections 
		  Welcomed and trained new hires

	 Towson University Design Center, Student Designer 
	 Towson, MD, October 2010 – May 2012 
		  Conceptualized new projects, updated old 
		  Maintained brand standards

	 Adobe InDesign, Photoshop, Illustrator, Acrobat 
	 Pre-press, paper types, printing techniques 
	 Microsoft Teams, Excel, Word, Powerpoint 
	 Mac, Windows systems, Zoom 
	 Illustration, Social Media 
	 and many more! 
	

KATIE BRYSON

EDUCATION

SKILLS

EXPERIENCE

www.purrydesign.com 
kp@purrydesign.com
732.239.9516



	 Kate Priest, Non-Dailies Manager 
	 Gannett Design Center 
	 3600 Route 66, Neptune, NJ 07753 
	 732.861.1688 | kpriest4@gannett.com	

	 Anthony Miller, Sports Manager 
	 Gannett Design Center 
	 Home office, Mechanicsburg, PA 17055 
	 302.757.9535 | antmiller@gannett.com

	 Jennifer Dedman, Communities Editor 
	 Knoxville News Sentinel	  
	 2332 News Sentinel Drive, Knoxville, TN, 37921 
	 865.406.7241 | jennifer.dedman@knoxnews.com

	 Jaime Walters, Print Planner 
	 Northjersey.com/The Record 
	 1 Garret Mountain Plaza, Woodland Park, NJ 
	 201.280.7241 | walters@northjersey.com

	 Jersey Tsai, Owner 
	 Shore Pole Fitness 
	 4A West Front Street, Red Bank, NJ 07701 
	 856.904.2122 | jerzee811@yahoo.com

	 Natalia Greene, Instructor 
	 Shore Pole Fitness 
	 4A West Front Street, Red Bank, NJ 07701			 
	 609.339.4362 | xoticnatalia83@gmail.com

	 Ashley Doucette, Associate Buyer - Cleaning 
	 Ross Dress for Less 
	 1372 Broadway, New York, NY 10018				  
	 908.670.7723 | ashley.doucette@ros.com

	 Alyssa Gray, Product Marketing Manager 
	 Signifyd 
	 2540 N First St 3rd floor, San Jose, CA 95131			 
	 732.865.5185 | alyssagray@outlook.com	

		

REFERENCES

www.purrydesign.com 
kp@purrydesign.com
732.239.9516

KATIE BRYSON



Verona-Cedar Grove Times sports section cover January 14, 2021.
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Portrayed as “stormy,”

contentious and full of

disagreements, the

meeting lasted well into

the night. 

The topic for discussion?

Whether or not the young New

Jersey State Interscholastic Ath-

letic Association should stop

naming high school football state

champions in the Garden State. 

The date was Oct. 2, 1931.

On that day, the membership

convened at the “Down Town”

club in Newark. By a vote of 76 to

9, with three abstentions, the

membership approved the addi-

tion of a clause to the organiza-

tion's constitution prohibiting

the naming of state champions in

football. It's known as Article IX.

Nearly 90 years later, that

clause can – and most likely will –

be eliminated when the full mem-

bership of the no-longer-young

NJSIAA gathers (virtually) for a

vote on Wednesday. The meeting

probably won’t last longer than

anticipated. True state football

championships could be awarded

as soon as 2022. (The result of

the vote will be revealed on Jan.

13 because voting is being done

by mail.)

WHY NJ HASN'T CROWNED
STATE FOOTBALL CHAMPS

SINCE 1931

Local Sports
Darren Cooper

NorthJersey.com

USA TODAY NETWORK – N.J.

See COOPER, Page 2B

Verona-Cedar Grove Times | THURSDAY, JANUARY 14, 2021 | 1B

SPORTS

The North Jersey High School Sports
Awards is a nine-month student-athlete
recognition program that culminates in
a star-studded, on-demand broadcast
show, featuring the biggest names in
professional sports and the top student
athletes from North Jersey. 

Honorees for 31 state-sanctioned
sports will be announced throughout
the year on NorthJersey.com and on the
event website at sportsawards.
usatoday.com/northjersey.

During the on-demand broadcast,
top professional athletes and sports-
casters will present the honorees, along

with the top three fi�nalists and the ath-
lete of the year for each sport. The
awards showcase will also feature other
premier awards for both on- and off�-
fi�eld accomplishments of student ath-
letes, coaches and teams, including
awards for a scholar athlete of the year,
the top band, team of the year, and the
male and female athlete of the year.

The awards show will be free to
watch on any smartphone or computer
thanks to our sponsors. It is scheduled
to premiere at 7 p.m. on Thursday, July 1,
2021.

Honorees should register on the

show website to reserve their compli-
mentary athlete gift box, which is
scheduled to arrive approximately one
week prior to the show. Registrations
are also used to send out awards for
winners following the show. 

Visit sportsawards.usatoday.com/
northjersey to sign up for show updates
and to keep up with honoree selections,
presenter announcements and more. 

The North Jersey High School Sports
Awards, formerly known as the North-
Jersey.com Sports Awards, is part of the
USA TODAY High School Sports
Awards, the largest high school sports

recognition program in the country.
Event organizers had hoped to plan for
an in-person event for 2021, but concern
for the continued safety and health of
students and their families with the on-
going spread of COVID-19 led to a deci-
sion to produce a streaming awards
show.

“Due to the various county, state and
regional variations in protection against
the spread of the virus, as well as our
own commitment to safety, we couldn’t
confi�dently plan for live events across

North Jersey High School Sports Awards set for 2021

See AWARDS, Page 2B



Illustrations and designs for The Asbury Park Press’ Made in Jersey feature.
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made in jersey

By Bonnie Delaney
Correspondent

SALTWATER? This sticky, 
gooey, sweet confection 
is said to have originated 
in Atlantic City in the 
1880s, but taffy histo-
rians claim that it was 
being sold at Midwest 
County fairs around the 
same time. One legend 
credits Atlantic City taffy 
vendor David Bradley 
for giving the confection 
its name after he joked 
that “sea water soaked 
his supply of candy in an 
1883 summer storm.”

WHO INVENTED IT? No one really knows who 
was responsible for the fi rst saltwater taffy 
recipe – but taffy itself is about 1,000 years 
old and is said to have originated in Baghdad. 
Some credit the Ritchie Brothers and Windle 
Hollis for creating the candy in 1880 in Atlantic 
City. But, former fi sherman and glass blower 
Joseph Fralinger became known as Atlantic 
City’s Saltwater Taffy King when he began 
marketing it to boardwalk visitors and pack-
aging it as a souvenir to bring home. A taffy ri-
valry ensued when confectioner Enoch James 
and Sons moved from the Midwest to Atlantic 
City to set up a taffy shop nearby. By the mid-
1920s there were more than 450 companies 
making and selling saltwater taffy. Today, 
Both James and Fralinger saltwater taffy are 
owned by the Glaser family, which owns the 
James Candy Co.

WHAT’S IN IT? Water, salt, 
sugar, butter, fl avoring, recipes 
vary. A homemade version of 
salt water taffy typically in-
cludes corn syrup, sugar, water, 
white vinegar, butter and vanil-
la or other fl avorings. Because 
not all salt water taffy candies 
are made from the same 
recipe, in addition to a differ-
ence in calories, other nutrient 
amounts can vary among taffi es 
as well. A seven-piece serving 
of a typical variety of salt water 
taffy has about 160 calories. In 
that same-size serving, there are 
generally about 2 grams of fat 
and 38 grams of carbohydrate 
with no dietary fi ber.

HOW IS TAFFY MADE? Criterion 
Chocolates in Eatontown cooks corn 
syrup, pure cane sugar, butter, other 
“secret” ingredients, water and salt 
in copper kettles over a gas stove. 
According to the Criterion website, 
“Our taffy is then cooked to 240-250 
degrees depending on the climate. 
From the stove to a water-cooled 
table the taffy will start to cool down 
and set up. At the precise time, it is 
taken off the table and put onto a 
‘taffy puller.’ It’s here the coloring 
and purest of fl avors are added. Af-
ter some time on the puller, the taffy 
log is ready to be cut and wrapped. 
From wooden paddles to metal cool-
ing table, we still make taffy the old 
fashioned way.”

WANT TO WATCH TAFFY 
BEING MADE? James 
Candy Co. offers tours 10 
a.m. to 3 p.m. Monday 
through Friday from June 
through August at its fac-
tory store at 1519 Board-
walk (between New York 
and Kentucky avenues) in 
Atlantic City. Admission is 
$4.50 per person.

Sources: http://www.virtualn-
jshore.com/tbswtaffy.html and 
http://wwwjamescandy.com

SALTWATER TAFFY
Katie Bryson/ Gannett Illustration
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By Bonnie Delaney
Correspondent

SALTWATER? This sticky,
gooey, sweet confection
is said to have originated
in Atlantic City in the
1880s, but taffy historians
claim that it was being
sold at Midwest county
fairs around the same
time. One legend credits
Atlantic City taffy vendor
David Bradley for giving
the confection its name
after he joked that sea
water soaked his supply
of candy in an 1883
summer storm.

WHO INVENTED IT? No one really knows
who was responsible for the first saltwater
taffy recipe — but taffy itself is about 1,000
years old and is said to have originated in
Baghdad. Some credit the Ritchie Brothers
and Windle Hollis for creating the candy in
1880 in Atlantic City. But former fisherman
and glass blower Joseph Fralinger became
known as Atlantic City’s Saltwater Taffy
King when he began marketing it to
boardwalk visitors and packaging it as a
souvenir to bring home. A taffy rivalry
ensued when confectioner Enoch James
and Sons moved from the Midwest to
Atlantic City to set up a taffy shop nearby.
By the mid-1920s, there were more than
450 companies making and selling salt-
water taffy. Today, Both James and Fral-
inger saltwater taffy are owned by the
James Candy Co.

WHAT’S IN IT? A home-
made version of saltwater
taffy typically includes
corn syrup, sugar, water,
white vinegar, butter and
vanilla or other flavorings.
Because not all saltwater
taffy candies are made
from the same recipe,
calories and other nutri-
ent amounts can vary
among taffies. A seven-
piece serving of a typical
variety of saltwater taffy
has about 160 calories. In
that same-size serving,
there are generally about
2 grams of fat and 38
grams of carbohydrate
with no dietary fiber. 

HOW IS TAFFY MADE? Criterion Choco-
lates in Eatontown cooks corn syrup, cane
sugar, butter, other “secret” ingredients,
water and salt in copper kettles over a gas
stove. According to the Criterion website,
“Our taffy is then cooked to 240-250 de-
grees, depending on the climate. From the
stove to a water-cooled table, the taffy will
start to cool down and set up. At the pre-
cise time, it is taken off the table and put
onto a taffy puller. It’s here the coloring
and purest of flavors are added. After
some time on the puller, the taffy log is
ready to be cut and wrapped. From wood-
en paddles to metal cooling table, we still
make taffy the old-fashioned way.”

WANT TO WATCH TAFFY
BEING MADE? James
Candy Co. offers tours
from 10 a.m. to 3 p.m.
Monday through Friday in
June, July and August at
its factory store at 1519
Boardwalk (between New
York and Kentucky ave-
nues) in Atlantic City.
Admission is $4.50 per
person.

Sources:
http://www.virtualnjshore.com/
tbswtaffy.html and
http://wwwjamescandy.com

least $450,000 for parking
while Seaside Heights
made $1.78 million on
beach badges and $1.3 mil-
lion on parking in 2012.
But both towns anticipat-
ed a 20 to 25 percent drop
in those revenues for the
summer after Sandy to
avoid a deficit and offi-
cials are saying they like-
ly will have to anticipate
less revenue again this
first summer after the
fire.

Kim Pascarella, a local
attorney and member of
one of the partnering fam-
ilies, said Sandy left the
Belle Freeman partners
with hundreds of thou-
sands in losses and they

came back from that for
last summer, but coming
back from the fire will be
different.

“This is a whole differ-
ent ballgame because
we’re starting out with
just a beach. That’s all we
have there. So we have to
do some soul searching
with the partners,” he
said. 

The more than 32 part-
ners can agree they “defi-
nitely want a boardwalk,”
Pascarella said, but what
gives them pause is how it
should be rebuilt, what
would it contain and how
much will get developed. 

Seaside Heights’ Bor-
ough Council plans to al-
low temporary structures
for entertainment along
the boardwalk, but with-
out an agreement, it re-

mains unclear at this
point what that section
could look like this sum-
mer, Camera said. 

Seaside Park started a
tourism committee two
months ago to plan ways
to survive this summer
without a boardwalk,
which, running 500 feet
long and stretching 60
feet wide, could cost $2
million. 

Plans, so far, include
drive-in movies on the
marina lawn, concerts,
and an occasional carni-
val on the beach to fill the
void left by FunTown
Amusement Pier, Martuc-
ci said. There also are
plans for a sand sculpture
and a craft beer festival.

GAP
Continued from Page A1

A desolate beach area where the Funtown Pier and boardwalk once stood in Seaside Park.
The pier and boardwalk were damaged by superstorm Sandy, then destroyed by fire.
DOUG HOOD/STAFF PHOTOGRAPHER

lion. Any shortfalls this
year cause added short-
term stress and have a
compounding effect go-
ing forward.

“I believe that the gov-
ernor this year, this bud-
get, is going to be one of
his most difficult,” said
Sen. Paul Sarlo, D-Bergen,
who heads the budget
committee. “The first
year was a very difficult
budget but it was very
easy to blame (former
Gov. Jon) Corzine. Every-
body gave you a pass. It’s
your first budget year,

you were given a pass.
This one here, people are
not so quickly going to
give you a pass.”

Here are the caution
signs:

» Less money to start.
In November, the state
said in a statement sup-
porting the sale of bonds
that the budget’s opening
balance was $165 million
short because transfers
from municipal afford-
able housing trust funds
never materialized. That
brought the opening bal-
ance to a bit over $300 mil-
lion, pending any in-
creases from spending
lapses. The year-end audit
still hasn’t been released.

» Less money coming
in. Through December,
Christie’s Treasury De-
partment said tax collec-
tions were $332 million
short of forecast. Num-
bers for January haven’t
been released yet, but
OLS can track actual col-
lections reported in the
state accounting system
and says it appears the
shortfall may now exceed
$400 million.

» Less online gaming
than needed. In Novem-

ber, online casino gam-
bling began in New Jer-
sey. The budget counts on
$160 million in tax reve-
nue by the end of June. In
the first two-plus months,
it collected around $2.7
million. If that doesn’t re-
bound, the revenue deficit
would grow.

The Christie admini-
stration hasn’t said yet if it
will scale back revenue
projections or announce
spending cuts Tuesday,
when the governor will

outline the budget in a 2
p.m. speech to lawmakers
at the Statehouse.

“All matters of the
state’s revenue and ex-
penses will be addressed
by the governor and the
treasurer next week, as
part of the governor’s
budget address,” said
Treasury Department
spokesman Chris Santa-
relli.

In addition to the
spending side, increases
or decreases in spending

also contribute to whether
there’s a deficit. Among
the added costs not in the
original spending blue-
print are this winter’s big-
ger-than-expected snow
removal expenses, plus
last August’s special U.S.
Senate primary.

Contributing: Bob Jordan

Michael Symons:
609-984-4336;
msymons@app.com

SHORTFALL
Continued from Page A1
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5,000

By Bonnie Delaney Correspondent 

W
ho doesn’t remember hiding under 

blankets in the back seat of the car 

or in the trunk in order to get into 

the drive-in for free? Or gazing at the stars 

while watching a movie on the big screen, 

double and triple features, and those goofy 

commercials advertising popcorn and can-

dy?    People often wax poetic about their 

favorite drive-in theater, which happened to 

be the brain-child of Richard Hollingshead, 

a movie fan and sales manager at his father’s 

company, Whiz Auto Products in Camden.

Seventy one-years ago, on June 6, 1933, the first-
ever drive-in movie theater opened on Crescent Bou-
levard in Camden, NJ. Called the Park-In Theater, 
Hollingshead’s inspiration reportedly came from his 
mother’s inability to sit comfortably in traditional 
movie theater seats.

He experimented in the driveway of his home and 
mounted a 1928 Kodak projector on the hood of his 
car, pinning a screen to trees, and placing a radio 
behind the screen for sound. In May 1933 he received 
a patent for the concept and with an initial invest-
ment of $30,000, opened the first drive-in, or park-in, 
a month later.

The admission fee: 25 cents per car and 25 cents 
per person, with no group paying more than $1. 
Drive-ins popped up all over the country when his 
patent was overturned in 1949.

Sources: http://www.history.com/this-day-in-history/first-drive-in-mov-
ie-theater-opens, http://www.driveintheater.com/drivlist.htm,  

http://delseadrive-in.com/

DRIVE-IN
MOVIE 

THEATERS
25

DRIVE-INS BY THE NUMBERS:

the number of drive-ins 
throughout the country in the 
late 1950s and 1960s.

46
the number of drive-ins in 
New Jersey today – the Delsea 
Drive-in located in Vineland, 
where admission is $10 for 
ages 12 and up and $5 for 
ages three to 11 for a double 
feature.

the number of airplanes that 
could park in the last row of Ed 
Brown Jr.’s Fly-in and Drive-in 
in Wall. There was also room 
for 500 cars. He also operated 
the Fly-in and Drive-in #2 off 
Route 72 in Stafford  
Township.

22
the number of drive-ins in 
New Jersey in 1982.

1

2,500
the number of cars that could 
park at the now-defunct All-
Weather Drive-In, Copiague, 
NY, which featured a kid’s 
playground and full-service 
restaurant on a 28-acre lot.

500 the number of drive-ins that 
still exist in the country today.

the number of drive-ins in 
New Jersey in 1967, the most 
in the state’s history.
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T he best camera, as they say, is the one you have with you. ¶ While smartphones don’t take photos as well as a

dedicated digital camera, you never leave home without your mobile device. Plus, not only is the quality getting

better with each generation, they’re ideal for editing your work (and perhaps adding fun filters and other special

effects) and then wirelessly sharing those memories with those who matter. ¶ For some summer “phoneography” tips, we

caught up with pro photographer Jason Thomson, curator of Frame One Photo (www.facebook.com/frameonephoto), which

helps demystify photography for the masses.

Get closer: Nothing screams “my mom shot this,”
more than three miles of headroom around subjects
in a portrait. Fill the whole frame up with your sub-
jects, even going so far as to cropping faces out for a
more artistic look. Going in closer also means you can
capture more facial detail, such as light freckling, a
charming dimple or soft pale blues of the iris.

Turn off that digital zoom: On a related note, get
closer by walking up to your subject or using the
regular zoom on your camera. Digital zooms are a
software trick that can make photos look blurry or
pixelated.

Go left (or right): Memorable photos need great
composition. Instead of placing your subjects in the
center of the frame, move them to the left or right to
make your photos instantly become more powerful
and beautiful.

Love cloudy days: A big part of photography is

light and for the most part, your onboard flash is your
enemy. Get to know and use natural light — and some
of the softest and most flattering natural light comes
when overhead clouds diffuse the sun. Take your
subject outside, but be sure your back is to the sun —
and not your subjects – or else they’ll look like a sil-
houette.

Flash forward: If you must use your smartphone’s
flash, know its range limitations. Many people try to
take pictures of, say, a banquet hall during a wedding,
only to be disappointed because everything is dark
image beyond a foot or so.

Twilight time: The hour before and after sunset
creates gorgeous light for landscapes and outdoor
photography. The golden hour (before) creates fiery
oranges and reds. The blue hour (after) gives soft,
subtle blues.

Hold your phone steady: Ever hold your camera

at arm’s length to get a shot? You’re asking for trou-
ble. To get a good, sharp image, turn yourself into a
human tripod. Hold the camera with both hands and
pull your arms into your chest or stomach. You’re
instantly sturdier and so are your photos.

Angle is everything: When shooting photos or
videos, try to match the height of the subject, such as
kneeling on the ground to snap a picture of a toddler.
You’ll get better shots when you’re at eye level rather
than angling the phone up or down. When shooting
video, move the phone slowly to prevent blur while
recording.

Abolish “Auto”: Don’t let your phone do all the
thinking for you — it usually turns on the flash and
blasts everything with a bunch of light. Get to know
the better camera modes or popular phone apps.
They’re easy to learn and they let you decide how
your photo should look.

TIPS FOR

BETTER PHOTOS
WITH YOUR PHONE

By Marc Saltzman Special for USA Today

There are ways you can improve what comes out of those handy smartphones

GANNETT

Holding your phone
horizontally will create
photos that look better

when viewed on a
widescreen computer or

television.
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Q. I’ve got tons of old CDs and DVDs lying around
the house. Is there a better option than just throw-
ing them away?
A. There are lots of sites that will take your old discs.
Amazon and Best Buy both have trade-in sections on
their sites. Search for your titles, view a quote, then
ship out your items if you decide to sell. There’s also
Decluttr. This site will take those old CDs, DVDs and
video games that are cluttering up your workspace
and send you a check in the mail.
Of course, there is a catch. Most of these companies
won’t take just any old disc. You have to have the
original packaging — including the case and booklets.
They also take condition and demand into account. So,
you won’t make much for that scratched up copy of
“Come On, Eileen” hiding at the bottom of the pile. I
know you secretly still listen to it, anyway.

Q. My wife does a lot of shopping online, all at
reputable businesses, but her credit card has been
stolen four times in the last year, requiring her to
get a new card each time. Is there a way to shop
online with a credit card that will self-destruct
after each purchase?
A. Contact your credit card company and see if you
are eligible for one-time-use cards. With these cards,
you can set up certain guidelines. For example, you
can only use the card at certain websites, can only
spend up to $100, or can only use it Tuesday from 8 to
10 a.m. You also could open a dedicated free checking
account just for online transactions. Only put money
in when you need to buy something. If a hacker takes
over the account, it’s no big deal as long as your real
account isn’t linked to it. You also could try using gift
cards or prepaid credit cards.

Q. I’m getting married in Mexico next week and I
want to create a place where our guests can
upload their photos in one place. What are your
recommendations?
A. There are a few different online photo services you
could try out. Photo-sharing site Shutterfly is one, and
photo-organizing site Picasa is another. However, a
site like DropEvent might be your best bet. It lets you
create collaborative photo galleries. Just send an
email with the gallery link to anyone you want to con-
tribute to the album. They can upload and everything
is in one place for you to view and download. It’s a
free service, and your account will be active for six
months.

For daily tips, newsletters and more, visit
www.komando.com.

TECH Q&A BY KIM KOMANDO

Some places will you send you a check for old movies and music taking up space but quality is a stipulation

Get rid of old CDs, DVDs

THINKSTOCK IMAGES

Make life easier on
yourself. The more

photos you take, the
better chance you have
to find a winner. Where

you’d take one, try
taking five.

DOLLAR TREE BUYS FAMILY DOLLAR PAGE 5B
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Skybox mockups for The Asbury Park Press

Ripped-paper illustration made for an online column written by The Salisbury Daily Times.



Verona-Cedar Grove Times sports section cover June 10, 2021.

BASEBALL AND
SOFTBALL SECTIONAL

SEMIFINALS
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SPORTS

Eleven baseball and softball teams from Essex County are still in contention for sectional titles and could raise a

trophy by the end of the week. The NJSIAA sectional baseball semifi�nals continued on Tuesday with the

softball semifi�nals taking place Wednesday and Thursday. • Here is a group-by-group look at the Essex County

squads that will be playing for championships later in the week, as well as important performances for those

teams in quarterfi�nal action. Check back next week or online at NorthJersey.com for results of these games.

Baseball

North 2, Group 2

No. 5 Caldwell (18-7) at No. 1 Ruther-
ford (18-5), Tuesday

Aided by a seven-run fi�rst inning,
Caldwell reached the semifi�nals with a
defeat of 13-seed Morris Tech in the
quarterfi�nals. The Chiefs are hot, win-
ning nine of their previous 11 games and
scoring at least fi�ve runs in all of those
contests. They'll draw a Rutherford
team that has won seven of their previ-
ous 10 after a fi�rst round upset in the
Bergen County tournament. Tuesday is
the fi�rst time these two teams will have
met since the fi�rst round of the 2015
tournament, won by Rutherford on a
walk-off�. 

No. 6 Verona (14-7) at No. 2 Hanover
Park (18-6), Tuesday

Verona exercised the demons of los-
ing in the 2019 sectional fi�nal by defeat-
ing defending champion Madison in the
quarterfi�nals. The Hillbillies remain a
strong six seed in the bracket and are
two wins away from ending a long sec-
tional title drought. The fi�rst semifi�nal
reached by Hanover Park since 2017, the
Hornets hope for another win to get an
elusive trip to the sectional fi�nal. It's the
fi�rst time the two teams have met since
the fi�rst round of the 2018 tournament, a
game won by Hanover Park.

Quarterfi�nals top performers:
h Julian Casale's three-run double

broke the game open for Caldwell, fol-
lowing by three strikeouts by Casale in
his one inning on the mound. Caldwell
beat Morris Tech, 12-2.

h Pierce Coppola struck out 14 across
6.2 innings, allowing four runs (three
earned) on fi�ve hits as Verona defeated
Madison, 11-6.

North 2, Group 3

No. 4 Ferris (18-4) at No. 1 Millburn
(17-6), Tuesday

A clash between two county champi-
ons, the Hudson County champion will
take on the Essex County champions
with a trip to the sectional fi�nal at stake.
The top seed Millers are in the semifi�-
nals after consecutive 4-1 victories in

the tournament. Meanwhile, the Bull-
dogs needed extra innings to avoid an
upset in the fi�rst round against Colonia
and cruised in the quarterfi�nals over up-
set-minded Cliff�side Park. Ferris has
faced double digit seeds in each of the
previous two rounds, but now become
the underdogs against a Millburn team
looking for its fi�fth sectional fi�nal since
2014.

Quarterfi�nals top performer:
h Daniel Cifu pitched a complete

game, two-hitter with seven strikeouts
in a 4-1 win for Millburn over Mendham.
Cifu also went 2-for-3 at the plate with
an RBI.

Softball

North 1, Group 1

No. 12 Cedar Grove (8-15) at No. 1
Emerson (19-4), Wednesday

The fi�rst three-game winning streak
of the season has Cedar Grove in the
semifi�nals once again. The Panthers
know all too well how to navigate the
state sectional tournament as the 2019
Group 1 state champions. Cedar Grove
faces its toughest test with top seed Em-
erson, who have lost just once in the
past month. The tournament favorite
Cavos are in the semifi�nals for the fi�rst
time in four years and will need to beat
the team that has dominated this sec-
tional over the years in order to reach a
sectional fi�nal.

North 1, Group 4

No. 4 Morris Knolls (14-11) at No. 1
Livingston (16-4), Wednesday

A rematch of the 2016 tourna-
ment fi�nal, Morris Knolls is back
in the state semifi�nals after a
shutout victory over Ridge-
wood in the quarterfi�nals. The
Golden Eagles will hope for a
chance at their fi�rst title
since 2017 if they can fi�gure
out the top seed Lancers.
Livingston had double-
digit run wins in the fi�rst
two rounds, including a
12-2 win over Clifton in
the quarterfi�nals. Liv-

ingston is one win away from their fi�rst
sectional fi�nal appearance since 2018.

Quarterfi�nals top performer:
h Haley Meierhofer went 3-for-3

from the plate with a double and four
RBI in a 12-2 win over Clifton.

North 2, Group 2

No. 8 Hackettstown (13-11) at No. 5
Verona (15-7), Wednesday

The Tigers have been the surprise of
this bracket with an upset over top seed
Caldwell in the quarterfi�nals. Hackett-
stown has won eight of their last nine to
have a hot hand at the right time. This
has led to Verona hosting another home
game in this tournament as the higher
seed. The Hillbillies have won fi�ve
straight since nearly upsetting Mount
St. Dominic in the Essex County semi-
fi�nals. Verona won the sectional title in
2019 and are one win away from a
chance to repeat as state champions.

Quarterfi�nals top performer:
h Carlie Goldstein went 3-for-4 with

a triple and a home run and two
RBI as Verona came back for a
6-3 win over Madison.

North 2, Group 3

No. 4 Ma-
tawan
(16-6)
at

No. 1 Nutley (21-3), Wednesday
Nutley has eliminated Matawan in

both the 2016 and 2019 quarterfi�nals.
Yet, both teams have reached the semi-
fi�nals with a sectional fi�nal berth at
stake in 2021. The Huskies have at least
four runs scored in all 16 of their wins
this season and off�ense will be the key if
they wish to reach a sectional fi�nal for
the fi�rst time since 2015. The Raiders
have only lost once in the last 13 games,
narrowly dropping the Essex County fi�-
nal. Nutley needed extra innings and a
Sydney Hess bloop single in the ninth
inning in order to avoid an upset at the
hands of Kennedy Iselin in the quarter-
fi�nals. Nutley's hopes to win their fi�rst
sectional title in six years is two wins
away.

Quarterfi�nals top performer:
h Fallyn Stoeckel struck out 14 across

Robert Aitken Jr.
NorthJersey.com

USA TODAY NETWORK – NEW JERSEY

THESE ESSEX
COUNTY TEAMS
ARE IN THE

See SEMIFINALS,
Page 4B
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Police at the scene of a fatal accident in early December on Vermont 22A in Addison. FREE PRESS FILE

FATAL FACTORS
Road deaths down in Vermont, but
state cites failure to wear seat
belts, excessive speed as issues 3B

THE NUMBERS

69
People killed in
Vermont vehicle
accidents in 2013

77
Number of Ver-
mont highway
deaths in 2012

24
People killed in
2013 who were
not wearing
seat belts

93,000
People in Ver-
mont every day
who don’t wear
their seat belts

12
Number of 2013
fatal crashes
blamed on high
speed

9
Drivers killed
suspected to be
under the influ-
ence of alcohol

Source:
Governor’s
Highway
Safety
Program
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49°/7°
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*This is a new 2013 Toyota Tundra CrewMax Platinum TRD Big Brake Kit 5.7L V8 4WD special, stock #23546, model #8375. Tax and state fees extra. $249 documentation fee and
security deposit not included. 2.9% financing available for up to 72 months requires 72 monthly payments of $16.64 for each $1,000 financed and is based on approved credit for
well qualified buyers. While every reasonable effort is made to ensure the accuracy of this information, we are not responsible for any errors or omissions made on these pages.

HANDY TOYOTA
www. andycars.com

SHORT ON TIME? SHOP ONLINE!

��� �������� ���� ��� ������� �� 
888-352-5749

MSRP...................................................................................$56,201

HANDY’S DISCOUNT ............................................................$10,000

SELLING PRICE ............................................................$46,201

New 2013 Toyota Tundra CrewMax
Platinum TRD Big Brake Kit 5.7L V8 4WD HANDY

AUTO
PARK

OVER 500 VEHICLES
HERE AND COMING

Stock #23546 AVAILABLE 2.9% FINANCING!*

FP-0000351954

Goats had the last taste of the holiday sea-

son in Colchester as they ate Christmas

trees at the Vermont Goat Collaborative.

Mark and Karen Freudenberger of Burlington

hosted the opportunity for people to recycle

their Christmas trees by feeding them to the

goats. Vermont, 1B

GOATS GOBBLE UP CHRISTMAS TREES

The San Francisco 49ers beat the Green Bay

Packers, 23-20, on a last-second field goal

in the deep freeze of Lambeau Field and the

San Diego Chargers rallied past the Cincin-

nati Bengals, 27-10. The winners will ad-

vance to next weekend’s NFL playoffs.

Sports, 7A, 8A

NFL PLAYOFF PICTURE ALL SET
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It’s been called a dying community where the young people are leaving for

better jobs and an education on the mainland, its coastline is eroding away

and the whole place is slowly sinking into the Chesapeake Bay. h Smith Is-

land residents have heard it all before, but felt helpless to change the course

of the small watermen’s community settled by their English ancestors in

the 1600s. h It finally took what they perceived to be a slap in the face by the

state and federal governments after Hurricane Sandy to get them orga-

nized and to devise a plan for survival.

A VISION FOR THE FUTURE OF

SMITH ISLAND

Community meetings strive to find 
solution to save the treasured locale

LIZ HOLLAND ERHOLLAND@GANNETT.COM

TOP, STAFF PHOTO BY RALPH MUSTHALER/ABOVE, STAFF PHOTO BY LIZ HOLLAND

Maxine Landon chats with Ralph Harrison at the boatyard in
Rhodes Point, Smith Island. At top is a view of dock construction
underway at Rhodes Point on the island.

See ISLAND, Page 2A

Visit our website to view a video of Smith Island residents talking about their hopes and plans for the
island’s future.
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